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Introduction: The purpose of the present research was to investigate the effect of
visual advertisements on the evaluation of the messages in cause-related sport
marketing. The statistical population of the research was all students of University
of Kurdistan in Iran, and a total of 140 students were selected as a statistical sample
for data collection using simple random sampling method.

Methods: The research method was semi experimental and 2x2 factorial designs. In
order to measure the variables of attitude and intention to participate in sports-related
marketing, a questionnaire was used and descriptive statistics and inferential method
(ANOVA) were used to analyze the data

Results: The findings showed that there is no difference between the two types of
messages, in terms of their effect on people's attitudes towards cause-related sport
marketing, but there is a significant difference between the effect of the messages of
participation in the cause and social cause on the intention to participate in cause-
related marketing.

Conclusion: the results showed that the type of advertising image (cause-oriented /
product-oriented) in this regard as a moderator has no effect on the influence of the
type of message (participation in a cause/ social cause) on the attitude and intention
to participate in cause-related sport marketing.
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Extended Abstract

Introduction

Companies have tried to increase consumer participation in
cause-related sport marketing through advertising messages
based on both traditional and modern approaches. In the
traditional way, companies and organizations tried to make
consumers react to social problem directly through
"promotional messages related to social causes” or PSC, but in
the new method through "participation in our cause" messages
(P1OC) consumers are actively asked to participate in cause-
related sport marketing activities. The purpose of this research
was to investigate the effect of visual advertisements in the
evaluation of cause-related sports marketing messages. The
statistical population of the research was male and female
undergraduate, master's and doctorate students of Kurdistan
University who used Instagram. A statistical sample of 140
students was selected and simple random sampling was used
to collect data

Methods

The research method was a 2*2 factorial between-subjects
design (2 types of messages of participation in the cause and
social cause, 2 types of cause-oriented and product-oriented
images). Factorial design is one of the most complex
experimental and semi-experimental designs in management
studies, and it provides the possibility to test the effects of two
or more manipulations on the dependent variable
simultaneously. Also, in this type of design, the effects of two
or more independent variables and the interaction between
them can be measured; for this reason, the factorial design is
more efficient than several single-factor randomized designs

Results

Companies have tried to increase consumer participation in
cause-related sports marketing through advertising messages
based on two traditional and modern approaches. According to
the documentation theory, consumers attribute the company's
entry into cause-related marketing to internal and external
motives, if for any reason the company's motivation to enter
cause-related sports marketing is not clear, the consumer's
attitude toward cause-related marketing becomes negative.
The findings of the main effects of the research showed that
there is no difference between the two types of message of
participation in the cause and social cause on the attitude of
people towards sports marketing related to the cause, but there
is a significant difference between the message of participation
in the cause and social cause on the intention to participate in
relation to marketing related to the cause. . Also, the results
showed that the type of advertising image (cause-oriented /
product-oriented) in this regard as a moderator has no effect
on the types of messages (participation in the cause / social
cause) on the attitude and intention to participate in cause-
related sports marketing.

Conclusion

Based on this, it is suggested that marketers and sports
managers, according to the type of product they offer,
advertise their advertising text messages in the form of banners
or in different sports and non-sports magazines in different
places and avoid wasting their time on the image. Avoid
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advertisements aimed at stimulating the emotions of
consumers to show the social responsibility of the company.
The present study is one of the few studies that provide
evidence of the effect of visual advertising in the form of a
factorial design among young athletes.
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