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Introduction: Today, the concept of brand has been publicized more than its
origin. It is no longer restricted to services, goods, and companies and has
developed into a new phenomenon called personal branding. A developed
personal brand has many material and spiritual benefits for professional
athletes and as such, it is necessary to identify the factors affecting the
citizenship sports in Iran.

Methods: This research aimed to design a conceptual model of brand identity of
citizenship sport in Iran through the grounded theory approach. Based on the
objectives of the research, the research type is explorative and done through a
descriptive-analytic method. The data were collected by library and field research.
This research is qualitative and based on the grounded theory, in which the data
collection tools were semi-structured interviews, and snowball sampling leading to
saturation was utilized.

Results: A total of 20 individuals participated in the interview. Based on the
findings, after three stages of open coding, selective coding, and theoretical coding,
the factors affecting the brand identity of citizenship sports were determined.

Conclusion: through the nature of branding, the possibility of progress and
development can be provided and the ground for improving the state of citizen
sports can be provided in a favorable way.
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Introduction

Today, the concept of brand has become much more
popular than its origin and is no longer limited to
services, goods and even companies, but a new
phenomenon called personal branding has appeared. A
developed personal brand brings many material and
spiritual benefits for professional athletes. So far, the
topic of sports brand management and brand identity
has been evaluated and investigated in researches.
Also, citizen sports have been evaluated and measured
in researches. However, the branding of citizenship
sports is an issue that has been less discussed and has
not been investigated so far. The brand identity of
citizen sports is a factor that can increase the desire and
interest of citizens to participate in urban sports
activities and improve the country's sports per capita in
a favorable way. Also, no research has been done with
the purpose of branding in citizen sports, and citizen
sports have not been examined from the perspective of
branding. Therefore, it is necessary to identify the
factors affecting the brand identity of citizen sports in
Iran.

Methods

The present research is exploratory in terms of its
purpose and descriptive-analytical in terms of method,
which was conducted using a qualitative method. The
statistical population of the research includes
professors of sports management with expertise in the
field of brand and municipal sports managers of big
cities, who were selected, based on their experiences,
education, and access to the researcher, and were
interviewed and investigated by snowball method up to
the limit of theoretical saturation. Finally, 4 sports
management professors with expertise in the field of
sports brand and research experience in the field of
citizen sports and 16 sports managers with
postgraduate education and urban sports management
experience are included. In this research, the researcher
first used library studies to collect preliminary
information and collected research data from the
sample under investigation by semi-structured
interview method; which was used in the design of the
dimensions framework of the interview questions from
the brand identity model of Kapferer. The interview
conducted was analyzed using the qualitative approach
and the foundation's data theory approach, and open
coding, conceptual coding, and axial coding were
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performed, and the items, components, and
subcomponents of the research were identified.

Results

A total of 20 individuals participated in the interview.
Based on the findings, after three stages of open
coding, selective coding, and theoretical coding, the
factors affecting the brand identity of citizenship sports
were determined.

Conclusion

Based on the findings, it can be concluded that the total
brand identity of citizen sports can have major effects
on the development of individual and social factors in
citizens and urban society, which can be generalized to
other areas outside the sports, and the concepts sports
citizenship  follows the development of active
citizenship, which increases factors such as sociability,
law-abiding,  voluntary  behaviors and  social
cooperation, which are valuable achievements for the
process of urban management through the development
of the brand identity of sports citizenship. In other
words, the nature of citizenship sports should have a
branding framework to enable further development and
be recognized as a brand that can be developed. In
other words, with the nature of branding, the possibility
of progress and development can be provided and the
ground for improving the state of citizen sports can be
provided in a favorable way.
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