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Introduction: Today, by changing the sources of value creation and focusing on
intangible resources rather than physical resources, intellectual capital can be used
as an indicator to assess the impact of marketing on the performance of businesses,
including sports enterprises. Therefore, the purpose of this study was to investigate
the moderating role of entrepreneurial marketing in the relationship between
intellectual capital and performance of sports enterprises.

Methods: The statistical population of this study, which was conducted by a
descriptive-survey method, consisted of active sports enterprises entrepreneurs in
Big Khorasan Province (Razavi, Jonobi & Shomali). Due to the limited population,
the statistical sample was considered as a whole (n=150). The data collection tool
was a questionnaire consisting of 49 specialized questions on the five-point Likert
scale with acceptable validity and reliability. Structural Equation Modeling
approach and Partial Least Squares method were used to test the general model
fitting of the research.

Results: The results showed that not only entrepreneurial marketing has a
moderating role on the relationship between intellectual capital and sport
enterprises performance, but also moderates the impact of intellectual capital
components (human capital, structural capital and relational capital) on sport
enterprises performance.

Conclusion: As a result, one of the most important tasks for managers and
entrepreneurs to succeed and improve the financial and non-financial performance
of the sports enterprises is to shape and guide entrepreneurial behavior in marketing
and management practices.
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Introduction

By changing value-creating resources and focusing on
intangible resources instead of physical resources,
intellectual capital can be used as a suitable indicator to
evaluate the impact of marketing on the performance of
businesses, including sports enterprises (Pocci, Simoni
and Zanni, 2013). Small and medium-sized enterprises
(SMEs), including small sports enterprises, take
different marketing actions than large companies.
Considering the limited resources, they promote
marketing with an “entrepreneurial mindset" (Nobar and
Silva, 2014; Rahimi and Alidoost Ghahfarakhi, 2017).
Many researchers support the argument that intellectual
capital has become an essential element in achieving
optimal performance in a business (Sydler, Haefliger
and Pruksa, 2014). However, optimal performance
requires the wuse of innovative versus traditional
marketing practices. Entrepreneurial marketing is a new
and interdisciplinary paradigm in marketing that can
overcome the weaknesses of traditional marketing.
Entrepreneurial marketing by focusing on opportunity
and innovation will provide a unique tool for sports
clubs to compete in the marketplace. Sports clubs need
knowledge and intellectual capital management to
recognize opportunities and innovative performance in
the 21st century. The evaluation of intellectual capital in
the optimal performance of sports clubs with the
application of entrepreneurial marketing can determine
the importance of marketing, the role of entrepreneurs,
and intangible resources in the future of enterprises. The
knowledge resources and intellectual capital of sports
clubs should be combined with new mentality,
behaviors, and actions that are more compatible with the
competitive  environment.  Relationship  between
intellectual capital and entrepreneurial marketing in
sports is completely new research that can be very
important  for  understanding the nature  of
entrepreneurial marketing and the optimal use of
intellectual capital in sports clubs.

Methods

The kind of research was survey and descriptive. The
statistical population of this study, which was conducted
by a descriptive-survey method, consisted of active
sports enterprises entrepreneurs in Big Khorasan
Province (Razavi, Jonobi & Shomali). Due to the
limited population, the statistical sample was considered
as a whole (n=150). The data collection tool was a
questionnaire consisting of 49 specialized questions on
the five-point Likert scale with acceptable validity and
reliability. Structural Equation Modeling approach and
Partial Least Squares method were used to test the
general model fitting of the research.
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Results

In the inferential statistics section to establish causal
relationships between independent and dependent
variables, the proposed model was tested using PLS
software. In order to determine the reliability of the
questionnaire, Cronbach's alpha value was calculated
for each of the structures, and the calculated values were
more than 0.7, which indicated the appropriate
reliability of the structures. The findings showed that the
indices of the measurement models and the structural
model were at an optimal level, so the data was
consistent with the model. The results show that not
only entrepreneurial marketing has a moderating role in
relation with intellectual capital and sport enterprises
performance, but also moderates the impact of
intellectual capital components (human capital,
structural capital and relational capital) on sport
enterprises performance.

Conclusion

According to the findings of this research, the presence
of intellectual capital in sports enterprises causes
significant income growth, attracts financial sponsors,
increases the profit from marketing actions, establish
effective external and internal communication, increases
brand credibility and successful positioning. It puts
sports enterprises in a new and dynamic position.
According to the results of the research, sports
entrepreneurs are suggested to consider the criteria of
entrepreneurial competence in the selection of their
employees in order to strengthen the human capital of
the enterprises as the most important organizational
resource. On the other hand, in the chaotic and complex
conditions of Iran's economic markets, sports
entrepreneurs are suggested to move away from the
traditional marketing approaches to advance their
financial and non-financial goals and turn to a dynamic
and emerging approach of entrepreneurial marketing
with their knowledge capital. They can do this with
special indicators such as innovation and opportunism to
lead to the production and provision of innovative and
local sports services.
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