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Introduction: The purpose of this study was to investigate the role of experiential
values in sports tourism destination branding.

Methods: The research method was descriptive-correlational. To this end, 245 sports
tourists who had chosen Iran as a sports tourism destination, completed
questionnaires of Ahn et al. (2019) about experimental value, Andersen et al. (2018)
about destination brand image, and Sharma and Nayak (2019) about behavioral
intentions. The data analysis method was the modeling of structural equations using
Smart PLS software version 3.

Results: The findings indicated that experiential values, including consumer return
on investment, service excellence, aesthetic and entertainment, can significantly
affect the destination image and that the image of the sports tourism destination can
subsequently affect the behavioral intentions of sports tourists about Iran as a sports
tourism destination.

Conclusion: Based on the findings, it can be concluded that if Iran, as a sports
tourism destination, seeks to increase its share of the global sports tourism market,
four dimensions of experimental values should be considered as one of the important
factors in sports tourism destination branding.
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Introduction

Sports tourism, as an economic, social, political and cultural
phenomenon which is formed from the unique interaction
between people, places and activities, has seen a significant
growth in the first two decades of the 21st century. Currently,
one of the fastest growing segments in this market is adventure
sports tourism. Adventure sports tourism is a distinct and
growing market that satisfies tourists' need for excitement
through outdoor activities centered on the nature of the
destination. Due to having mountains, seas, deserts, plains and
rivers at the same time, Iran can offer a wide range of
adventure sports activities in water, air, land and winter to
sports tourists. Foreign sports tourists also found Iran's winter
sports market, caving and mountaineering, nature tourism and
mountain climbing more attractive than the event sports
tourism market. Although the existence of attractions alone is
not enough for the development of tourism, so Iran is not in a
good position in the index of adventure tourism. These indicate
insufficient attention of tourism policy-makers and decision
makers to the benefits of this market, which has led to Iran's
unfavorable position in the sports tourism market. However,
strategic analyzes show that Iran is in an aggressive position
in this particular tourism market, and a favorable environment
for the prosperity of this type of tourism in the country should
be provided with appropriate policies based on many internal
strengths and many external opportunities.

In the current tourism landscape, destination branding has
become a very vital strategic tool in destination management
and marketing. The idea of "destination branding" actually
explains that if a destination acquires a positive, strong and
reliable image, this image becomes a very valuable asset,
possibly more valuable than all its tangible assets, because it
shows that as long as the destination's brand image remains
intact, it can continue to enjoy the benefits of this market in a
safe and healthy margin. However, there is an information gap
regarding the role of the key value of the sports tourism
experience in branding and building the destination's brand
image. Considering that tourism experience has a great impact
on tourists' behavioral intentions, there is a need to create a
clear understanding of the importance of the perceived value
of sports tourism experiences.

Therefore, in this research, experiential values were evaluated
as the primary factor in the branding of sports tourism
destination and its effect on the behavioral intentions of sports
tourists.

Methods

The research method was descriptive-correlational. The
statistical sample consisted of 245 sports tourists who chose
Iran as a sports tourism destination. The data collection
method was questionnaires. Tourism experiential values were
evaluated through the four-dimensional scale of Ann et al.
(2019). This scale included four items for consumer return on
investment, three items for service excellence, three items for
aesthetics, and four items for entertainment. The brand image
of sports tourism was evaluated with the 9-item questionnaire
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of Andersen et al. (2018). Behavioral intentions were also
evaluated through the three-item scale of Sharma and Nayak
(2019). The data analysis method was the modeling of
structural equations using Smart PLS version 3.

Results

The results show that according to the path coefficient and the
T-value, the consumer returns on investment, service
excellence, aesthetics, and entertainment as four dimensions
of experiential values affect the unique image of Iran's sports
tourism, and the unique image can also affect the behavioral
intentions of sports tourists about Iran.

Conclusion

The purpose of this research was to study the role of
experiential values in the branding of sports tourism
destination. The findings of the research showed that the four
dimensions of experiential values (consumer return on
investment, service excellence, aesthetics and entertainment)
affect the unique image of Iran as a sports tourism destination,
and further, the image also affects the behavioral intentions of
sports tourists regarding Iran. In other words, Iran's sports
tourism brand is promoted in the minds of tourists, if Iran
provides the possibility of obtaining more benefits in exchange
for financial costs (consumer return on investment), if its
environment is considered attractive (aesthetics); If it gives the
tourists a chance to forget their worries (entertainment) and if
the service exceeds expectations (excellence of service) and all
of this ultimately causes sports tourists to intend to revisit Iran
or to suggest Iran as a desirable sports tourism destination to
others.
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