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Introduction: The rapid evolution in technology and its impact on the growth of the
complexity of business environments creates opportunities and challenges from a
marketing perspective and deserves attention and research. Therefore, the purpose of
this study is Designing the model of internet marketing mix for sports industry of ir
Iran.

Methods: The research method is descriptive and is practical in terms of purpose.
The statistical population of this study included 120 faculty members of sports
management from universities across the country, experts in the field of marketing
and knowledge of sports marketing. The sampling method is non-random and
targeted accessible. Its validity was confirmed by ten sport management professors.
Reliability was calculated by Cronbach’s alpha test. In this research, descriptive and
inferential statistics methods were used to analyze the informations. Also, the Partial
Least Squares, (PLS) has been used to check the research hypotheses.

Results: The results showed that the elements of Internet marketing mix include:
brand, communication, data collection, price, customer service, product,
personalization, promotion and distribution have a high correlation with the
development of internet marketing mix in the sports industry. Also, the path
coefficients have been achieved completely above 0.5 and show that these variables
are get involved in the development of the internet marketing mix.

Conclusion: Therefore, it is suggested that the components identified in the present
study be considered by the managers of sports organizations.
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Introduction

Nowadays, in the current era, sports and people's
participation in sports activities as a social phenomenon
is worthy of investigation and reflection. Electronic
developments are the birth of global needs, and the
world today needs media such as computers, ways such
as the Internet, and exchanges such as electronic
exchanges. Information and communication technology
in the virtual space have had an impact and important
changes on the economic and social life of people, and
one of these information technologies is the Internet.
Considering that the articles written in the field of
Internet marketing for sports organizations and
federations have been very limited, it seems that there
are many gaps in attention to this issue in sports
federations and organizations of the country. In this
regard, by conducting the present research, the
researcher seeks to provide practical suggestions to the
sports organizations and federations of the country in
order to use new internet and electronic marketing tools.
On the other hand, due to the lack of relevant research
on the concept of mixed Internet marketing in the sports
industry, it seems necessary to pay more attention to this
concept in optimizing the marketing activities of
organizations and sports federations in the country. to
be. With regard to the mentioned cases and mentioning
the fact that limited research has been done in the field
of internet marketing in the sports industry and
considering the increasing role of electronic and internet
activities in today's industry and businesses and
mentioning this It has been realized that the sports
federations and organizations of our country do not pay
the necessary attention to the importance of using these
new technologies in generating revenue and separating
sports organizations and federations from the general
budget of the government. Conduct a research on the
design the model of Internet marketing mixed in the
sports industry and formulate the optimal model of the
mixed Internet marketing of the sports industry.

Methods

The method of this research was descriptive and applied.
The statistical population of this research included 120
members of the sports management faculty of
universities across the country, experts and experts in
the field of marketing. The non-random sampling
method was purposeful. The research questionnaire was
made by the researcher and was compiled by studying
previous researches in this field. Five-point Likert scale
was used in designing the questionnaire to scale the
research questions. The validity of the questionnaire has
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been confirmed by a group of professors and specialists
in the fields of physical education and sports
management, and the reliability of the questionnaire has
been confirmed through Cronbach's alpha test. In this
research, the results and information obtained were
analyzed in two descriptive and inferential sections, in
the descriptive section, frequency tables, mean, median,
mode, and standard deviation were used, and in the
inferential section, the Kolmogorov-Smirnov test was
used for the normality of the data distribution. In order
to analyze the research data, partial least square test was
used.

Results

The results showed that the elements of Internet marketing mix
include: brand, communication, data collection, price,
customer service, product, personalization, promotion and
distribution have an high correlation with the development of
internet marketing mix in the sports industry. Also, the path
coefficients have been achieved completely above 0.5 and
show that these variables are get involved in the development
of the internet marketing mix.

Conclusion

The results showed that the communication factor has
an effect on the development of internet marketing mix
in the sports industry. Based on this, it is suggested that
sports federations and organizations pay attention to the
fact that by expanding internet services, they create
ways to make it easier for customers to access internet
services. It is in line with the research of Seng Chahan
(2020) and Damir and Nortin (2019). As the results of
this model show, the information gathering factor has an
effect on the Internet marketing mix of the sports
industry. Considering the importance of the information
gathering factor, it is suggested that managers of sports
organizations and federations use the previous internet
experience of customers to improve the quality of
services and better sales of products. It is in line with the
research of Jabari et al. (2020) and Rita et al. (2019).
Also, the research results have shown that the product
factor has an effect on the internet marketing mix of the
sports industry. At the operational level, it is suggested
to the managers of sports organizations and federations
that products with good and suitable packaging and
quality are offered to customers on the internet, because
one of the most effective components for selling
products is the packaging structure and its design. Is. In
this regard, Saif Panahi et al. (2018) and Tat (2016)
agree. In addition, the findings of the research showed
that the distribution factor has an effect on the internet
marketing mix of the sports industry. Based on this, it is
suggested that sports organizations and federations use
electronic online services to facilitate the access of
customers in sending products. Also, use the physical
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intermediary to receive the product more easily by the
customers. They reached similar results with the
temporal research of Dadaneh et al. (2014) and Arnott
(2020). Also, the results of the research showed that the
price factor has an effect on the Internet marketing mix
of the sports industry. Price is the only element of the
marketing mix that generates revenue, which is why it's
an interesting part of the story. Based on this, it is
suggested that sports organizations and federations price
their online products based on the cost and prevailing
economic conditions. It is in line with the research of
Jain (2013) and Retno et al. (2017). The results of the
research showed that the trademark factor has an effect
on the internet marketing mix of the sports industry.
Based on this, it is suggested that sports organizations
and federations use the appropriate image to make the
product last in the minds of customers in order to
increase their customers' commitment to their
organization's brand. In this regard, it is in line with the
research of Rahman et al. (2018) and Susanna Lee and
Eunice Kim (2020). Also, the findings indicate that the
promotion factor has an effect on the internet marketing
mix of the sports industry. Therefore, at the operational
level, it is suggested to sports organizations and
federations to use people who are experts in the field of
public relations for the development of internet
businesses. In this regard, it is in line with the research
of Bektash et al. (2013) and Abdul Maleki et al. (2016).
The advancement of technology and the tremendous
changes that have occurred in the field of internet and
internet marketing. It has made the field more
complicated for marketers in today's competitive world.
It is suggested to the managers of the country's sports
organizations to keep pace with the changes that have
occurred in the internet arena by using internet
marketing at the sports level and using the components
that have been discussed in this research in their
organization to improve the organization as much as
possible use.
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