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. Neuroimaging
MRI

EEG

FNIRS
TMS

TCS

MEG

PET

. Spectroscopy
10. Eye tracing
11. Deppe
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Abstract

The present study aimed to investigate how significant and effective the
visual attention of the spectators can be for brand visibility, based on
neuroscience and eye tracking technique. The present study was applied in
terms of objectives and semi-experimental in nature. The statistical
population consisted of 75 male football spectators in 5 groups (each group
15 subjects) aged between 18 and 60 who were tested with an eye tracking
device according to the neuroscience protocol. For quantitative analysis, the
obtained data were transformed into quantitative data using SPSS 25
software and data were analyzed using descriptive and inferential statistics.
The variance analysis was used to test the hypotheses (95%). The results
showed that the intensity of attitudinal and behavioral support and also
interest in football influenced the visual attention to the shirt logo given the
stimulant range. It seems that sponsors need to understand conscious and
unconscious thoughts and messages of the spectators and align their ads with
their specific and desired messages in order to achieve their goals, i.e., to be
seen better, and thus to increase the sales and revenue of their products and
services through advertising on athletes' shirts.

Keywords
Commercial brand, eye tracking, football fans, neural marketing,
sponsors.
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