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2. Psychological Continuum Model (PCM)
3. Awareness, Attraction, Attachment and Allegiance
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1. Composite Reliability

2. Average Variance Extracted
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4. Adjusted Goodness of Fit Index (AGFI)

5. Goodness of Fit Index (GFI)

6. Normed Fit Index (NFI)
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Abstract

The aim of this study was to investigate the effect of social media marketing
(SMM) on branding process and consumer behavior based on Psychological
Continuum Model (PCM) in the clubs of Iran football premier league. The
statistical population consisted of fans of the clubs in Iran football premier
league (2017-2018) that had used at least one of the social media of the clubs.
The sampling method was stratified and the maximum sample size was
determined as 1155. A researcher-made questionnaire was used to collect
data. The face and content validity of the questionnaires was confirmed by the
professors of marketing and media and its construct validity was verified by
exploratory and confirmatory factor analyses. Using Cronbach's alpha, the
reliability coefficients of branding process questionnaires, consumer
behavior questionnaire and social media marketing questionnaire were
obtained as 0.91, 0.87 and 0.95, respectively. To analyze the data, structural
equation modeling was used by LISREL 8.8 software . The results showed that
information reliability was the most important component of SMM practices
and football club SMM had significant effects on branding process) r=0.67)
and consumer behavior (r=0.28). In addition, the results demonstrated that the
branding process significantly affected the consumer behavior (r=1.16). The
results of this study can be used as fundamental data to integrate social media
practices into the marketing strategies of sport brands and also as leverage and
competitive advantage to affect fans "behavior and to establish a deeper bond
with the sport clubs.

Keywords
Allegiance ,attachment ,attraction ,branding process, consumer behavior ,
social media marketing.

* Corresponding Author: Email: manaderianja @yahoo.com ; Tel: +989131143916


mailto:manaderianja@yahoo.com
mailto:manaderianja@yahoo.com

	تأثیر بازاریابی در رسانه‌های اجتماعی بر فرایند برندسازی و رفتار مصرف‌کنندۀ باشگاه‌های فوتبال لیگ برتر ایران
	روش‌شناسی تحقیق
	یافته‌های تحقیق
	بحث و نتیجه‌گیری
	منابع و مآخذ

	Latin.V(12).N.25.pdf
	Goals, Constraints and Achievements of Sponsorship of Governmental and Private Banks in Iran
	(Received:2017/10/17 ; Accepted:2018/06/20)
	Abstract

	Amir Ghanbarpour Nosrati2F(1 - Nasser Bai2 -  Akram Esfahani Nia3
	Elaheh Hosseini3F(1  - Farzam Farzan2 - Seyed Reza Hosseininia3
	1.PhD Student in Sport Management, University of Mazandaran, Babolsar, Iran2.Associate Professor, University of Mazandaran, Babolsar, Iran 3.Assistant Professor, Industrial University of Shahrood, Shahrood, Iran

	Vajiheh Javani12F(1 -  Ehsan Elmi2
	1.Assistant Professor, Department of Sport Management, Faculty of Physical Education, University of Tabriz, Tabriz, Iran 2.MSc Student, Department of Sport Management, Faculty of Physical Education, University of Tabriz, Tabriz, Iran
	Policies of Qualitative Development of Sport Coaches’ Education in Golestan Province14F(
	Amin Dehghan Ghahfarokhi15F(1 - Bahman Tayebi2 -  Marjan Jesmani3
	Abstract



	Latin.V(12).N.2.2.pdf
	Goals, Constraints and Achievements of Sponsorship of Governmental and Private Banks in Iran
	(Received:2017/10/17 ; Accepted:2018/06/20)
	Abstract

	Amir Ghanbarpour Nosrati2F(1 - Nasser Bai2 -  Akram Esfahani Nia3
	Elaheh Hosseini3F(1  - Farzam Farzan2 - Seyed Reza Hosseininia3
	1.PhD Student in Sport Management, University of Mazandaran, Babolsar, Iran2.Associate Professor, University of Mazandaran, Babolsar, Iran 3.Assistant Professor, Industrial University of Shahrood, Shahrood, Iran

	Vajiheh Javani12F(1 -  Ehsan Elmi2
	1.Assistant Professor, Department of Sport Management, Faculty of Physical Education, University of Tabriz, Tabriz, Iran 2.MSc Student, Department of Sport Management, Faculty of Physical Education, University of Tabriz, Tabriz, Iran
	Policies of Qualitative Development of Sport Coaches’ Education in Golestan Province14F(
	Amin Dehghan Ghahfarokhi15F(1 - Bahman Tayebi2 -  Marjan Jesmani3
	Abstract




