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Abstract

Due to the universality of sport, it is an appropriate asset to communicate
with social activities of the commercial companies through the cause-related
marketing. The aim of this study was to investigate the role of team and
organization identity in the success of cause-related marketing programs.
The research method was descriptive-correlation and applied-developmental
in terms of the research goals, which was conducted based on the Structural
Equation Modeling (SEM) and the field. The statistical population consisted
of the customers of the Meizu Company; 393 questionnaires were distributed
among them in two ways: in person and online based on stratified random
sampling method. Its reliability was calculated by Cronbach's alpha and
composite reliability (CR), the convergent validity was made through
Average Variance Extracted (AVE) and divergent validity was obtained
through the Fornell and Larcker matrix. The data were analyzed with the
SPSS24 and the WarpPLS. The results showed that team identification and
organizational identification had a positive and significant effect on the
consumer attitude and consumer attitude had a positive and significant effect
on purchase intention. According to these findings, it is recommended that
appropriate with its brand, the Meizu Company should prioritize its
cooperation with major and valuable sport teams in implementing cause-
related marketing programs.

Keywords
Consumer attitude, Meizu Company, organizational identity, sport cause-
related marketing, sport team identity.
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