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Article Info ABSTRACT

Introduction: This study aimed to identify and analyze the factors affecting the
) marketing of sports equipment manufacturing companies in social networks.
Research Article Methods: This study was a mixed-methods research with a sequential explanatory
design. The participants of this research consisted of 18 experts who were selected
using snowball sampling method. The content analysis method proposed by King et
al. (2018) was used to identify the influential factors, and the Dematel technique was
used for internal analysis. In the qualitative section, research auditing strategies such
as researcher sensitivity, methodological coherence, sample adequacy, simultaneous
data collection and analysis, and theoretical thinking were used. In the quantitative
study, for validation purposes, formal and content validity were confirmed by 8
marketing experts in the sports field, and questionnaire reliability was obtained
through Cronbach's alpha coefficient of 0.896.

Results: The qualitative study identified 77 sub-themes and 16 main themes
affecting the marketing of sports equipment manufacturing companies in social
networks. In a quantitative analysis, it was determined that the themes of hard threat,
soft threat, and the expansion of social networks have the greatest effect on the
mentioned marketing, and contrast to the themes of legislation, value creation, and
determining content production strategy, respectively, they have the least effect on
marketing. It was also found that the themes of determining content production
strategies, tactics and policy, and the platform have the highest effectiveness. And
the theme of determining tactics and approaches has the most interaction with other
relevant themes. Finally, the variables of severe threat, soft threat, expanding the
influence of social networks, the growth of the digital environment, customer
recognition and financing are causal themes, and other themes are invalid variables.
Conclusion: It can be concluded that the factors influencing the marketing of sports
equipment manufacturing companies on social media platforms are diverse. Among
them, these companies should pay special attention to the most influential threats,
both hard and soft, and plan to address these threats and leverage available
opportunities.
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Introduction

Social media marketing in various fields, especially sports, is affected
by multiple drivers and actors. These drivers and activists differ
according to the situation and the study field. It was also found that
some fuels are inhibitors, and some are accelerators. However, a study
that reflects the relationship between them and specifies how these
drivers and actors interact with each other in the marketing activities
of sports equipment manufacturing companies has not been
conducted. Therefore, this study aimed to identify and analyze the
factors affecting the marketing of sports equipment manufacturing
companies in social networks.

Methods

This study was a mixed-methods research with a sequential
explanatory design. The participants of this research consisted of 18
experts who were selected using snowball sampling method. The
content analysis method proposed by King et al. (2018) was used to
identify the influential factors, and the Dematel technique was used for
internal analysis. In the qualitative section, research auditing strategies
such as researcher sensitivity, methodological coherence, sample
adequacy, simultaneous data collection and analysis, and theoretical
thinking were used. In the quantitative study, for validation purposes,
formal and content validity were confirmed by 8 marketing experts in
the sports field, and questionnaire reliability was obtained through
Cronbach's alpha coefficient of 0.896.

Results

The qualitative study identified 77 sub-themes and 16 main themes
affecting the marketing of sports equipment manufacturing companies
in social networks. In a quantitative analysis, it was determined that
the themes of hard threat, soft threat, and the expansion of social
networks have the greatest effect on the mentioned marketing, and
contrast to the themes of legislation, value creation, and determining
content production strategy, respectively, they have the least effect on
marketing. It was also found that the themes of determining content
production strategies, tactics and policy, and the platform have the
highest effectiveness. And the theme of determining tactics and
approaches has the most interaction with other relevant themes.
Finally, the variables of severe threat, soft threat, expanding the
influence of social networks, the growth of the digital environment,
customer recognition and financing are causal themes, and other
themes are invalid variables.

Conclusion

By adapting what was said, it was found that electronic marketing
based on social networks in sports equipment manufacturing
companies is a systemic process. Based on this, it is suggested that the
sports equipment manufacturing companies use the available
opportunities to make part of their marketing activities on social media
while following the calculated steps based on experts' opinions and
threats. Monitor the progress of this field and avoid all-round presence
on foreign platforms as much as possible due to the political conditions
of the country and, if possible, work on domestic social networks.

It is worth noting that this research was accompanied by limitations
that must be considered in interpreting the findings. The first limitation
is that in this research, the role of stakeholders, policies and strategic
plans of the country can be effective in marketing in social media
because examples for them were not mentioned in the interviews. It
was not paid. Another limitation is that this research discussed a
conceptual model focused on identifying factors affecting social media
marketing in sports equipment manufacturing companies. Therefore,
the results of this research cannot be generalized to other
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manufacturing companies. Based on this, future researchers are
suggested to study the role of stakeholders and macro and micro
policies in social media marketing and investigate other companies'
accelerators and inhibitors of marketing.
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