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1. customer relationship management
2. Locked-in
3. Fan Relationship Management (FRM)
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1. Crosby & Evans & Cowles
2. Kim & Trail
3. Kim
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2. Leu & Hsieh
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Abstract

The purpose of this research was to design of Relationship Marketing Model in the
Iranian premier Football league. The research method was descriptive and survey that
the necessary data were gathered through interviews with relevant experts in the field
with the fans, observation, review the relevant theoretical literature and researcher-
made questionnaire. The statistical population was consisted the upper of sixteen
years of football fans in the Iranian premier football league. The number of 527
questionnaire were selected from gathered 674 questionnaires based on research fans
definition that attendance average of them was above of 8 games in a season for their
teams favorite. Structural equation models (SEM) and were used to analyze the data.
Results indicate that fan relationship management effects positively and significantly
on relationship quality in the Iranian premier football league clubs. Also, data fitting
indices and significant regression coefficients showed that the impact of fan
relationship management on the fan lifetime value depends on the relationship quality
with fans in the Iranian premier football league clubs. Improving relationship quality
eventually lead to increase fan lifetime value that has behavioral issues such as
consumption quantity, word of mouth, media usage and re-attend by fans.

Key words
Fan, Fan Lifetime Value, Relationship marketing, Relationship quality,
Sport Club
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