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Introduction: The aim of this study was to examine the impact of entrepreneurial
marketing on the relationship between social responsibility and competitive performance
of sports clubs during the COVID-19 pandemic.

Method: The current research was descriptive and applied in terms of purpose. The
statistical population included managers of sports clubs in Yazd. Data collection tools were
entrepreneurial marketing questionnaire, social responsibility questionnaire, and
competitive performance questionnaire. Structural equation modeling was used to test the
research model.

Results: The results of the analysis showed that the effect of social responsibility on the
competitive performance of sports clubs is not significant. On the other hand, social
responsibility has a positive and significant effect on entrepreneurial marketing and
entrepreneurial marketing has a positive and significant effect on the competitive
performance of sports clubs. Also, the findings showed that entrepreneurial marketing has
a significant mediating role in the causal relationship between social responsibility and
competitive performance.

Conclusion: According to the results of the research, it is suggested that club managers
help improve the performance of their sports clubs by developing codified and clear rules
of ethical marketing in which both the rights of customers are taken into account and the
scope of authority is determined. Also, paying attention to technological capabilities in the
field of electronic marketing and adopting customer-oriented marketing strategies in the
virtual space during a crisis can lead to a special competitive advantage for sports clubs.
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Introduction

The sports industry is one of the largest and fastest
growing industries in the world, whose global value is
estimated at 600 billion dollars (Drupert, 2015). One of
the important dimensions of this industry is sports
businesses, especially sports clubs, which play a
significant role in the sports economy (Koling, 2021).
The growth of commercialization and professionalism
in the sports industry has doubled the importance of
innovation in sports clubs. These clubs need to make
changes and improve their performance in order to
respond to customer expectations and survive in the
competitive market (Manel, 2023). Corporate social
responsibility (CSR) refers to the set of activities and
commitments that companies perform in order to
maintain and improve the well-being of society and the
environment (Harris, 2020).

It is necessary for the managers of sports clubs to
examine and apply various models of management to
manage their performance. Considering the importance
of these variables in critical situations such as the
Corona epidemic, the current research was conducted
with the aim of investigating the effect of
entrepreneurial marketing on the relationship between
social responsibility and the competitive performance of
sports clubs.

Methods

The current research is descriptive, in terms of practical
purpose, and in terms of data collection, it was
conducted in the field. In the descriptive statistics
section, demographic variables such as age, level of
education, history of club membership, degree (physical
education or non-physical education), field of activity
and main activity of the club were considered. In order
to collect research data from three standard
entrepreneurial marketing questionnaires by Fiore et al.
(2013) including 16 questions in four components
(opportunity awareness, consumer-oriented innovation,
value creation, risk management), social responsibility
by Lechuga (2012) including 15 questions in Four
components (commitment to employees, commitment to
society, commitment to customers) and competitive
performance of Marin et al. (2012) including 7 questions
were used after validation. These questionnaires were
provided electronically to the statistical community of
the research. To test the research model, structural
equation modeling was used using PLS version 19
software and spss software was used for data analysis.
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Results

The results related to descriptive statistics showed that
most managers (43%) were 40 years old and older, and
a large percentage of managers (38%) had a bachelor's
degree, and 40% of them had between 1 and 5 years of
club experience. 60% of managers had non-physical
education degrees and 40% had physical education
degrees. The field of activity of half of the clubs was
women's and men's. The results related to the main
activity of the club showed that they were mostly
engaged in bodybuilding, aerobics and physical fitness
and football. According to the data, the effect of social
responsibility on competitive performance (T-Value =
0.408 and B =0.179) is not significant. According to this
table, the effect of social responsibility on
entrepreneurial  marketing  (T-Value=13.190 and
R=0.672) was found to be positive and significant, and
finally, based on the data in table (4), the effect of
entrepreneurial marketing on competitive performance
(T-Value = 3.056 and B = 0.397) is positive and
significant.

Conclusion

The results of this research showed that entrepreneurial
marketing plays an important role in improving the
relationship  between social responsibility and
competitive performance of sports clubs. Considering
the positive and significant impact of entrepreneurial
marketing on the relationship between social
responsibility and competitive performance, it is
suggested that sports club managers actively pay
attention to this approach and use innovative strategies
to attract and retain customers. Also, paying attention to
social responsibility and implementing activities related
to it can lead to improving the reputation and credibility
of clubs and ultimately increase customer loyalty. Due
to the critical conditions caused by the Corona epidemic,
sports clubs should pay special attention to
technological capabilities in the field of electronic
marketing and use customer-oriented marketing
strategies. Also, sports clubs should develop written and
transparent ethical marketing strategies in which the
rights of customers and the powers of business owners
are clearly defined. These actions can lead to creating a
win-win strategy and creating a special competitive
advantage for sports clubs.
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