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Introduction: The aim of the current study was to study the partial role of brand
identity and self-definitional needs in the brand image of football clubs in pro
league of Iran.

Methods: The research was a descriptive—correlative and a practical study. The
research population consisted of football fans of popular football clubs in pro
league of Iran, and 341 fans were studied through a purposive sampling approach.
The research tool was a combination of standard questionnaires, and the reliability
of the questionnaire was confirmed according to Choronbach’s alpha and the
validity was verified by conducting face, content and structural validity. The
conceptual framework of the current study was a model including brand identity,
self-definitional needs, as well as brand image. To measure the validity and fitness
of the model, and test the research hypotheses, Structural Equations Modeling
(SEM) has been applied by using AMOS.

Results: The findings demonstrated that “Brand identity” had a positive and
significant effect on “Brand image” and “Self-definitional needs”. “Self-
definitional needs” also had a positive and significant effect on “Brand image”. The
results also showed that “Brand identity” indirectly and through “Self-definitional
need” is effective on the “brand image” of football teams in Iranian pro league.
Conclusion: According to the findings of the research, paying special attention to
the psychological and internal needs of the fans as self-definitional needs along
with establishing an efficient brand identity can play an important role in the
process of creating an effective image in the minds of the football fans.
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Introduction

Brand image is defined as a set of beliefs about a specific brand in the
minds of customers (Kotler, 1988). Brand image perception, which is
formed according to brand associations and customer attitudes, is one
of the key elements in brand equity. Brand image is rooted in all
customer consumption experiences, and the perception of service
quality (Kayaman & Arasli, 2007).

Creating and promoting brand identity is the starting point in sports
branding, and the managers of sports organizations should be in
search of key activities so that they can create and strengthen the value
of sports brands by presenting the appropriate identity of their teams
(Kwon & Armstrong, 2002). Brand identity refers to a set of brand
associations through which people achieve functional, emotional and
self-expression benefits. A brand must display an identity that engages
customers and enables them to distinguish the desired brand from its
competitors (Aaker & Joachimsthaler, 2000).

Brands are specifically considered as a tool to satisfy the individual
needs of consumers (Bhattacharya & Sen, 2003). Brands should
convey a positive image of themselves because customers use brand
affiliation as a way to express themselves. In other words, loyal
customers of a particular brand want to differentiate themselves from
others and use the features assigned to that particular brand as a tool to
express their identity and characteristics. The self-definitional need
refers to the inner and psychological needs of people to join a team,
person, group or organization. According to Bhattacharya and Sen
(2003), self-definitional need includes three elements of identity
similarity, identity differentiation, and identity prestige. Identity
similarity, identity distinction and identity prestige are elements of the
self-definitional need that explain a person's desire to support a sports
team.

Despite the importance of sociological and psychological foundations
in brand development, the use of psychological and sociological
components along with sports and marketing variables in Iran and the
Iranian sports industry has received less attention. Considering the
importance of the topic, the researchers are looking for an answer to
the following question: "How can variables such as team brand
identity and self-definitional need explain the brand image of football
clubs in Iranian pro league?" ". In this research, the effect of team
brand identity (team identity) and the self-definitional need on brand
image will be investigated in the form of a conceptual model.

Methods

This research is applied and a descriptive-survey study that was
conducted in the field. Data collection related to this research has been
done in two parts, library method and field method. Standard
questionnaires adopted from previous studies were used in the field
stage. The research population of this study included all the fans of
the popular football teams in Iranian Premier League. According to
the purpose of the research and the items of the questionnaire, 341
football fans were selected through purposive sampling method.
Confirmatory factor analysis was also used to confirm and evaluate
the construct validity of the research instrument. SPSS version 20 and
AMOS version 22 software were used for descriptive and inferential
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data analysis. In order to assess the validity of the research model,
structural equation modeling was conducted.

Results

In the inferential findings section, at first all the measurement models
were analyzed separately. The results showed that the measurement
models have a good fit, and in other words, the general indicators
confirm that the data supports the models well. After examining and
verifying the measurement models, two partial indices of critical value
and P have been used to test the significance of the hypotheses. The
critical value is the value obtained by dividing the "regression weight
estimate" by the "standard error". Based on the significance level of
0.05, the critical value should be more than 1.96. Less than this value,
the corresponding parameter in the model is not considered important,
and values smaller than 0.05 for P value indicate a significant
difference between the value calculated for the regression weights
with zero value at the 0.95 confidence level. The findings
demonstrated that “Brand identity” had positive and significant effect
on “Brand image” and “Self-definitional needs”. “Self-definitional
needs” had also positive and significant effect on “Brand image”. The
results also showed that “Brand identity” indirectly and through “Self-
definitional need” is effective on the “brand image” of football teams
in Iranian pro league.

Conclusion

The aim of the current research was to study the relative effect of team
brand identity on the brand image of popular football clubs in Iranian
pro league with the mediating role of fans' self-definitional needs. The
results of this research can provide an important path for the
managers, owners and officials of football teams in order to develop
effective strategies for the brand development of the the football
clubs. According to the findings of the research, paying special
attention to the psychological and internal needs of the fans as self-
definitional needs along with the establishing efficient brand identity
can play an important role in the process of creating an effective
image in the minds of the football fans. In order to establish efficient
brand development strategies for their clubs, sports managers should
be aware that brand development in the field of sports is not a one-
dimensional issue, but paying attention to various marketing, social,
and psychological dimensions in the process of strengthening the sport
brand is of special importance.
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